Association for
Information Systems
Student Chapter
Annual Report

®

Where Students Learn to Leverage LT. ]uneZO | 5-May20 16
for Business Value Realization

THE UNIVERSITY OF

ALABAMA

Culverhouse

College of Commerce
Management Inf formation Systems

-

4

;;v " - ';"‘7 Q‘;" "%
M AUT Y

4 e




Table of Contents

Letter from the President ... 0
AL SUIMMATY 1ottt e e e e e e ra e 0
B. Professional Development ..........oooiiiiiiiiiiiiiiiaie e 0
C. CommUNIty SEIVICE ....cvevvuiiiiriii i ennd 0
D. FUNAIAISINgG ...oovveeiiiiiiie e e e 0
E. Membership .....ooiiuiiiiiiic e 0
F. CoOmMMUNICATIONS ... ietiiiii et e e e e e e e e e e e e eeneees 0
G. Careers IN “I87 ... e 0
B. Professional Development...........c.ovviiiiiiiiiiiiiimiiiiiececeeeeeee e 0
H. Chapter Operations .........oveveuuiiiiiiiiiiiiiee ettt eee e een e eend 0
[ Presentation........iieeiiei e et 0
J. Budget / FINAnCials ........oooiiiiiiiicciieee e 0
K. Metrics and Demographics............uuuuiiiiiiiiiiiii e 0

APPENAIX 1ttt e e e e eeen e eeens 0


file:///D:/2016%20AISReport%20(draft1%20unlocked).docx%23_Toc450207443
file:///D:/2016%20AISReport%20(draft1%20unlocked).docx%23_Toc450207444
file:///D:/2016%20AISReport%20(draft1%20unlocked).docx%23_Toc450207445
file:///D:/2016%20AISReport%20(draft1%20unlocked).docx%23_Toc450207456
file:///D:/2016%20AISReport%20(draft1%20unlocked).docx%23_Toc450207462
file:///D:/2016%20AISReport%20(draft1%20unlocked).docx%23_Toc450207468
file:///D:/2016%20AISReport%20(draft1%20unlocked).docx%23_Toc450207479
file:///D:/2016%20AISReport%20(draft1%20unlocked).docx%23_Toc450207481
file:///D:/2016%20AISReport%20(draft1%20unlocked).docx%23_Toc450207482
file:///D:/2016%20AISReport%20(draft1%20unlocked).docx%23_Toc450207484
file:///D:/2016%20AISReport%20(draft1%20unlocked).docx%23_Toc450207488
file:///D:/2016%20AISReport%20(draft1%20unlocked).docx%23_Toc450207489
file:///D:/2016%20AISReport%20(draft1%20unlocked).docx%23_Toc450207490
file:///D:/2016%20AISReport%20(draft1%20unlocked).docx%23_Toc450207491

Letter from the President

Greetings,

This has beenyet another exciting year for the University of Alabama- AIS Chapter. This year we placed
a strong focus onchapter growth, fostering a seng of community and network of support across ourchapter.
This has been donethrough the use of bonding events, community service projects fundraising, recruitment
and mentorship. Being able to coordinate efforts across a large chapter presents unique challengesBeing
able to effectively communicate and plan has beenacrucialpaog f k I ro ~e”“mgbo$p pr "~ bprg
to generate new ways to interact and engage our members though the use of newsletters, social media
campaigns, and contests. This has allowed us to keep members, alumni, and sponsors currentOur chapter
strives to provide unique and memorable opportunities for its members to engage and network with both
corporate recruiters and alumni. It is through these interactions that networks are forged and our members
experience greater success in job placement. This yeawe hosted several panel discussions along with on
and off campus recruiting events. It is through these initiatives and a value added approach that we are able
to continue to experience growth as a chapter and continue to make an impact on more than a locélevel.

Knowledge Sharing

This year the UA-AIS chapter was privileged to send ten representativesto the 2016 AIS Student
Leadership Conferencehosted by Indiana University. Attending this conference is very instrumental to
chapter growth and member deselopment. UA-AIS was proud to be able to present at the conference and
share some of the accomplishments and unique attributes that have allowed us to adl value to not only our
members and our campus but also our community. Networking and attending the presentations gave our
student leaders new ideas and fresh perspectives that will ultimately serve to further develop our chapter.

Keeping the Momentum

With the growing number of chapter members, the chapter had to adapt its operating philosophy. Interder
bring the different sukorganizations of the chapteiogether, an Executiv®lanningBoard met each weekThis
board wasmade up of all the Presidents from the salganizations, as well as the top ¢S leadershiplhis year
our chapter worked to hawmore of a presence in the community and around camplesnbers workedn projects
that impacted the university andstudents across campus. These projects consistech@iv ways to process
evaluationsandinnovativeways to manageommunicatiors utilizingtools likeSalesforce Our AIS Chapter consists
of a diverse group ofnembers of different ages and backgrounds; this has allowed us to create a distitSive
chapter focused on the diverseads of oumembersThank you for takinthe time to learn moe aboutour chapter
at the University of Alabama!

e DT

Daniel R Hughes
UAAIS President
April 25,2016
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A. Summary

The University of Alabama AIS Student Chagighlightsand Chapteraccomplishments
0 A strong Professional Development Program:
0 Thechapter sponsors on averages¥ents per week during the Fall and Spring semesters (refer to Appendix:
Exhibit D).
o Professional workshops and events like Career Fair Pregaigorate partnersalumni peer members to
better prepare member for success irdimstry
1 An active Community Serviead Philanthropicomponent that has provided assistance at the national, state,
city, ard campus levelsicluding:
o Developed a registration and team management portal for Little League teams of low sponsorship
o0 Hosted aviarch Madness Fundraising and coding event to assist a local elementary school
o Constructed a site for a nonprofit family counselling center to provide information and scheduling
0 Helpedraise funds and awareness for charitable organizations, includingdtherican Cancer Society,
/| KAt RNByQa 2F ! tFolYFE FyR .SFd ! dzodz2Ny . SFG 1 dzy3SNJ
Integrated a mentor matching and job shadowing application into an easily managed dashboard
Generated a financial reporting system for use in the UA Office of Financial Affairs
o Cortinued to administera matching application for UA students comprised of over 2000 external
scholarships

o O

1 Chapter fundraising of $16,00¢as achieved from chapter dues, sales of chapt@ndeditemsand UA Student
GovernmentFunding Our chaptelExpensesvere $14,690leaving a surplusotbe available next year 0i$00Q
Corpordions provided approximately $2d00 ($1,000/event) in food for speaker series

9 Active participation by chapter members increased and is supported by 10 affinity and service groups

1 IS/IT awareness through community engagement was an organizational focal point, this was accomplished by
o Partnering with local elementary school to increase exposure and promote diversity of the industry
o Working with low income schools in the areagrovide education and assistance
o Producing print and digital content to promote activities and events and to recruit potential members
o Promoting pecial interest sessions to encourage extracurricular study and research

1 Strengths of thdJAAIS chapter:

0 Restructured planning committeegestablishingnew rolesand developing a framework for growth

o Established a dedicated social media and digital communications téanunify and increase the
effectiveness of our digital presence

The new group isasponsiblefor digital content:social media, weekly newsletter, andseging in promoting of

events. This group will also serve as chapter historidite primary objective of the group is to unify

communication channels, stay engaged, and to generate new folby&udents, alumni, and corporate

partners)

The chapter activities continue to reflect the desiredrcel at leveraging IT for business value realizafidme

OKI LJG SND& dzf {dévaidp b8 meimbdrst intoApéofessidhals who obtain and succeddHime and

internship IMSroles

h@dSNJ GKS O2dzNBES 2F G(GKA&a &SIFNRa OGA@GAGASaAsET ¢S KIF@S Y
accompanied by chapter growth and development. Working together with a strong officer team comprised of

dedicatd and drive student leaders, our organization is excited as we embark the upcoming year and our continued
mission.
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B. Professional Development

Goal: For each UA-AIS student chapter member to reinforce and extend professional

career knowledge, career opportunities, and employment-related skills.
Weekly Corporate Speaker Series

MIS Executive Advisory Board Member Interaction

Resume Book

Coaching and Mock Interviews

Corporate Open Houses, Social Interactions with Executives
Hiring Managers/ Recruiters

Mentoring

Professional Development Workshops

AIS Student Leadership Conference and Competitions

Value: Chapter members are better prepared for interviews, interactions with corporate

Chapter Activities/

EE

Involved Members:

EE E EEELE]

representatives, and the transition to internships and full-time positions.

These activities support the soft skills not covered in the classroom as well as a

broad set of entry points for chapter members to begin their careers.
These events focus on providing career knowledge and career opportunities for AIS members beyond the classroom,
with the aim of advancing the professional skills of these members. The following are high-level descriptions of each
type of event.

I. Alumni Coaching

At the beginning of both the Spring andlFsemesters of 2012016 the chapter continued to assist members
in launching their carers. The chapter called on itdueni to return and advise current chapter members in
enhancing their resumes and prejuag for interviews One hundred tenalumnifrom over thirty companiescame
to campus and spent 1 t@ days working oneon-one with each chapter memberEach student underwent a
resume review with an alumnus, then a behavioral imtew with another alumnus, and finallytechnical interview
with yet another alumnus. These reviewtéerview sessions allowed members the opportunity to explain their
experiences, obtain advice, and ensured each member had multiple experiences before formal interviews occurred.
Additionally, members gained new professional network partners and somevesteirthe-spot formal interview
requests from alumni.

I1. MIS Career Fair Prep Event

Eachrall and Spring semesteyr AlS chapter sponsors a career fair prep event the week preceding the Business
and Technical career fairs. At each of these evenitsprimary objective is to equip students with the tools and
confidence to have a positive experience while engaging recruiters. In the spring we hosted one of the largest events
hosting over 130 student® speakersand a breakout help and info sessi&@oordinating efforts with each of the
F¥FFAYAGE INBdAzLIAZ YIFadSNDa aiddzRSy(az, sdinPatBrtayes Wdesablé Yy R G |
to be provided to guests. Areas covered included: body language angerbal communication, elevatitch
prep, dress for success, resume review, and an early preview of companies and a map of the fair. These events serve
to refine the skills of upper classmen abdlster the skills of incoming students.

III. AIS Member Resume Book

Each semestearesume book is created that contaiesery! L { Y SY 0 S NdB§eal\ MIS
there was 986 participation by chapter members During the orcampus career fair phical || =
copies of the resume book we made and distributed to companies in attendance. A linkhi ty
electronic version of the resume book that is maintained by WEnbers wa provded to
company recruiters that we unable to attendlie Career Fair.
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IV. Corporate Speaker Series

For the first 10 weeks of each Fall aquli®g semester, a recruiting &n from an organization recruiting chapter
members presents to the entire UAIS chapterTypical attendance at these meetiisgis over 200 chapter
members The organization recruiting team presenting is usually composed of 5 to 9 speakers and led by an
executive. These groups can consist of any combination of CIOs, Vice Presidents or Directors, hiring managers,
employees with 4 years of experience, and ®at hires.TheLINS a Sy (i GA2ya LINRB@GARS Ayai3
corporate culture, industry trendsjpooming projects, and internship and fdlime employment opportunities for
members.

Each event is a unique opportunity for members to build a relationship with
organization. After the formal presentation the corporate team members meet o
on-one with chapter members. This series is a recruiting tool for organizations § ‘n’
gives chapter members a common forum to learn about future employers
industries. Members commonly come away from AIS meetings with internship,
time, and fulitime interviews Priority seating is given to members who are not alrea
placed. Consequently, of those members not already pla@8dhhave attended at
least 18 meetings in the last two semesters

V. AIS Chapter Members Coaching Pre-MIS members on Resumes & Interviewing

AIS chapter officers coordinate resume reviews each semester for students interested in becoming MIS
majors. The review sessions follow the format that faculty and alumni have provided to chapter members. Members
present to multiple migsize groups aacerning leading practices of resume development and interviewing.
Following the presentations, pi#llS students meet with current members to have ameone interviews. This year
15 current chapter membersoached240 pre-MIS students Not only does thisoaching help préMiIS students, it
also helps to attract new students to MIS and the chapter.

VI. Corporate Career FailOpen Houses
The University conducts two career fairs (one busirm@nted and one technicalgriented)
Fﬁiﬁ%‘gﬁg&é& each semesteto assist studnts in gaining corporate contacts, networking skills, and interview
smuweesteausne | OPPOrtunities Following each of these fairs, tHéA-AIS chapter hosts an Open Hotisecorporate
representdives. The Open Housgrovides an opportunity for representatives to networkthv
e =W chapter members while giving members additional opportunities to meet with recruiters and share
the experiences they have had in the program and chapter. This tyheachapter coninued the tradition
of hosting Open bluses after both days of the Careéair each semesteEvery chapter member senior that was
not placed (or on arinterview) participated in the Open Huses.The Open Huses initiate new relations with
companies this year these companiescluded HP Enterpriseand IBM) that are interestedin recruiting AIS

members.

VII. Skills Workshops and Lunch-and-Learns

The chapter and the MIS program faculty offered worksho
providing members the opportunity to explore professionliNTERNATIONAL PAPER
interests. Each workshop was designed around a positively
trendingemerging industry topic or an area members wanted to explore in preparation for internships atich&ll
positions. The workshops were taught by chapter corporate sponsors, alumni, and peer m&htss.interactions
give chapter members and the hostetlthance to engage in a smaller and more personal setting.
ﬁ This year we were privileged to have International Paper come and discuss not only opportunities
%G

but the image that they present to college recruits. This open dialog fosters a strong relationship

between our chapter and the company. Proctor and Gamble also hosted a session providing our

members with insight into the operations of a large company and the challenges associated areas
such as data storage and cyber security risks.
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VIII. UA-AIS Toagmasters Chapter
7 As a member of Toastmasters International, th&AIS Toastmasters chapteeceived
.‘m Distinguished Club recognition for member progression, retention, and growth. The
—-—--- chgpter was also noted for having threenembers to receive CompetenCommunicator
TOASTMASTERS . . . . .
q;pmmomm awards. The Clubhas continued to provide members an opportunity for improving on
\‘VI

public speaking skillRecruites and corporate partners have emphasized to chapter
members how important these skills are for being successful in the wadkfdfor five
semesters, there has been strong involvement in the chapter, with especially outstanding

LI NIAOALI GA2Yy FNRY GKS 2dzyA2N) Ofraad ¢KS OKIFLIISN KI &

Toastmasters chapter to expand public speakiregifack beyond peers within the AIS chapter.

IX. AIS Ambassador Program

To assist in recruiting and running the AIS and MIS program events the chapter maintains an Ambassador
Program.This elite group offwenty-eight Ambassadors conduct tours for prospiee students, corporate
executives, recruiters, and other visitordn addition, AIS ambassadassrve as hosts foAIMS Meetings, Open
Houses, and other AIS campus events. At these eydresAmbassadorlandle logistics Thegnsure guests feel
welcome,andare directed to appropriate locations, and become more informed about the program.

AIS officers define the roles of and select Ambassadors from a pool of outstanding students. Teams are led by
an uppetlevel AIS member, who has exhibited exceptiamahmitment to the chapter and the program in the past.
By continuing to assign events to teams instead of individuals, more responsibility is taken for tasks and broader
participation is enabled across the Ambassador Programbassador leads subsequentisansition into roles as
AIS officers

X AIS Student Chapter Leadership Conference and Competitions

This year the conference was hosted by Indiana Univer€ity.
chapter was able to send 10 representatives to the conference to
participate in the presntations and the data analytics competitidhwas
exciting for out chapterto be able to engage and experience the
operations and structure of fellow AlS chapefhis year the conference
hosted several speakers each providing information specifiodastry
including what the current trends are and some of the new technologies
being utilized IBM gave a presentation about cloud analytics and utilizing

. cloud space. GBrought the group up to speed on the Internet of Things,

and the diverse uses for theevices and the analytical benefits and potential of the information being collected.
Along with key note speakers the conference also gave out members an opportunity to s
and gather new ideas from other chapters. i

Our chapterwas honored to not onlyattend but participate in the conferencef$s
presentations and competitiong his year we were recognized as a Distinguished Chaiss
andhad the opportunity to share some of the success and challenges that we have fac
a diverse and continually evolvingapter.We also hadwo of our Members participateth
the Merck Analytics Challengand were awarded firgblace thatthey had qualified for at an
earlier date
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C. Community Service

Goal: Promote social responsibility among members by contributing information
technology expertise and services to improve the greater community

Chapter Activities/ 1 Provided volunteer I'T/IS professional services to national, state, city, and

Involved Members: campus initiatives

1 Improved quality and effectiveness of events
Value: Chapter members improved healthcare wait times and medical record accuracy,
enhanced outdoor experiences and rural economies, improved a major nonprofit’s
processes and workflows, and increased scholarship exposure opportunities, while
providing rich IT/IS experiences (suitable for inclusion on resumes).

The following programs and activities demonstrate the UA-AIS chapter’s commitment to the greater communities
in which it operates. Specifically, it displays the chapter’s IT contributions to overall quality of life in these

communities.
I. National:
Relay for LifeThe American Cancer Society Fundraiser UA X 4
hdzNJ OKF LJGSNI O2aLR2yaz2NBRE LI I yy SRordup/oRUAMIS A SR Wwdzy RAy3 ¥
members maintained a tent for the overnight event providingmobile phone charging and EglﬁﬁFE
refreshments to participants. The chapter also successfully raised $563 to go towards caRger —
research Soneer"
Il. Statewide:

Little League Baseballeam ManagemenPortal

UAAIS chapter membersvorked to construct a application to facilitate the creating,
registration, and management of little league baseball teams through the use of an online web
portal. The goal of this project was to provide the needed resources to teams with low sponsorship
at little to no cost.

ll. City:
Nonprofit Family CounselingWebsite with scheduling capabilities

This year members of the chapter worked with a local-paofit family counselling center. The center had an
existing web site but was lacking in functionality and featurésteam of USAISmembers workedhe center to
obtain the needs of the business then worked to create a site that would better allow access to information, and
allow for scheduling of appointments. Allowing easier patient interactions allows the center to be more preductiv
and provide better and more consistent service.

Tech HourLocal elementary schools
This year many of our chapter members sought work closely with the yout

the community. Members worked on lesson plans and creative ways to introd: N
elemertary aged children to the fun and possibilities of computer programmin, e e
feels it can give back to the community and help to spatkrest in a new ¢

generation. .
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IV. UA-Campus:
Culverhouse Caree Center; Mentor and Job Shadowitagching platform and Dashboad
The past two semesters chapter members have worked with the Culverhouse Career center to develop tools to
streamline processes, and to make better decisions basealgnrythims developed
by our chaptemembers The goabf the projectwas to create a dashboard that couli | | | | | I
integrate a prior project of mentor/mentee matching thought the Culverhou
Connections program and a new feature that would help to match studsittsjob CULVERHOUSE
shaddowing opportunites. This project will have lasting effects and help to increase
the efficency of the career center.

University of AlabamaCompass$Scholarship Search
This year, UAAIS members continued to work with the UA Student
COMPASS Govenment Association taefine the site, improve the user interface and,
| ScHOLARSHIP sEarcH  Perform maintenance and updates to the site. Chapter members also created
a plan to ensure that the site is maintained ant that the documentation needed
to continue the project is it cdinues to grow.This ensures that future students of the university and the
webmasters are equipped to handle the needs of the application.

UA Financial AffairsReporting and Analytics

Ateam of UAAIS members worked with the University of Alababepartmrent of Financial Affairgo facilitate
the creation of a dashboard that can produce reports and analytical information to the user. This team worked to
collect information about the types of reports would be needed, the prefered display methods andinthigiess
requirements. These requirements were used to create a dashboard that is being used by admistration in an effort
to make faster and better informaed decisions.

V. Non-IT/IS Community Service Activities:

During20152016 chapter members also piicipated as a group in several fundraisagivities, including Beat
Aubum Beat Hunger (a canned food drive benefitting the West Alabama Food Bank), UA Dance MaratHuoufa 10
event featuring dancing, games, and fundraising effdresefitting ChildS y” ®liacle Network) and a March
Madness bracketing challenge raising money for a local elementary school for the construction of a new playground.

D. Fundraising

Goal: To raise enough funds to ensure money does not become a constraint for chapter
activities and to enable all members to participate in various enrichment activities
regardless of financial need.

Chapter Activities/ 1 Merchandise Sales
Involved Members: I Calendar Sales, AIS Dues
nvolv : T  SGA funds

1 Corporate Sponsors
Value: The chapter raised $16,110 in cash and $24,423 from corporate sponsors, which
resulted in all activities being funded and having a $1545 balance carried over to
next year.
The full budget can be viewed in Appendix: Exhibit A.
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The following is a breakdown of the fundraising programs corediday the chapter from Fall 204%pring 2016

I. Corporate Sponsors

Corporate sponsors provide food for the Corporate Speaker Series. The sponsors reimburse the chapter for the
food costs that are incurred to provide food and drinks at the weekly meetid¢gjth 19 events thisyear,
approximately 84,423 was contributed by corporate sponsors. The average attendamntke meetings wag37
members and th average food cost wal000($4member).

Il. AIS Dues

Each semester, members are required to pay $16antinue receiving the benefits of AIS membership. Dues
totaled $7,320this yearandwere used to support new member recruiting activities, such as Open Houses.

lll. AIS Merchandise Sales

AIS and its affinity groupsontinued the sale of brandejcketsalong with additional brandednerchandise
Sales of this merchandise raise@%0. The money collected frorthese saleswas used towards AIS member
retention andsocial activities, includinBowling Night, Alabama football game dajlgates Welcome Back\ents,
and refreshments at WIT and CMISS social and networking events.

IV. UA Student Government Funds
UAAIS affinity groupsnjoyedd dzLJLJ2 NIi TNBY (GKS | yAGSNEAGE 2F 't ok Yl Q&
Fdzy RAy3a | aarxadl yOoS LoNRSE&NkaY. THroyigh thy Sourée wéckived 6762 filzancial
assistance to aid our studeidd recruiting and retention eventg\n aditional $4,000 offunds from SGAelped
offset costs associated wittrofessional development and the AIS conferemnie. t

V. MIS Program
The MIS program providedirect funds to the chapter that we used to create and bind the resume book
and other program related activities

E. Membership

Goal: To increase enrollment and participation in the AIS chapter
Chapter Activities/ 1 External Image Promotions
Involved Members: f Open Houses
1 Campus Events
1 AIS Affinity Groups
1 Bowling Night
1 Welcome Back and End of Sester Eventdntramural Sports

1 Prompting faculty to talk about AS events during class sessions
Value The chapter contiues to have oveB8% of MIS majors as members.
The followingac®A G A S&a FyR 3INRdzLJA Sy O2YLIF aa G(KS OKILIISNRa YSYoS

GKS OKLF LI SNDA YSYo ShertisnKLIetiics ard Demograbtics NB F S NJ (0 2
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I. Recruiting
The AIS chaptdras a recruitmenteam that works closely with the MIS faculty. The recruiting team is charged

with ensuring that the value proposition for becoming a chapter member is relevant, properly comaayed

effective.

1 AIS officers oveee the preMIS student resume review workshops avaléato freshmeé and sophomores.
Theseofficers provide benefial advice to these underclassmén hopes that they understand the benefits of
the MIS major and profession. Th#ficers also identify undelassma to actively recruit.

1 Methods of recruitment include outreach to rising high school seniors through University Days, onsite visits to
high school classes, information sessions at nearby community colleges, class presentaficshran
business majors, MIS Openodse information sessions, affinity group events, external image promotion,
intramurals and other activitiesutlined below.

1 New students to the MIS major are introduced to AIS when the chapter ftssipening semeste¥Welcome
Back Eentl YR g2NJa ¢AGK GKS FIFOdz G& G2 SyadiNB G(KIG ySs
Corporate Speaker Series. As aulg 98% of the MIS juniors and 100% of the MIS seniors are AIS members
AIS members lead and actively participateéhe recruitingactivities.

Il. Prospective StudentOpen Houses

AIS Anbassadors plan and host Open Houses to engage prospective students in careers in MIS throughout each
semester. During these evenfgospective students learwvhat MIS professionals do, asaown ongoing sponsored
projects that seniors are working on, watch recruiting videos developed by the recruiting teainhave the
opportunity to have a dialogue with AIS chapter members. Prospective students are encouraged to reach out to AIS
Ambassadrs after these events

lll. Campus Events

Each year the AIS Recruiting Team ensures the AIS chapter and its affinity groups actively participate at
University events for current and incoming students, including University Days (for potential UA stuGattep
Board Days (for current student involvement) and the Capstone Business Academy (for high school seniors). AIS
members also assist faculty members in presenting to freshman business orientation classes. During these sessions,
AIS members share téstonials about their experiences and the many opportunities available to those who major
in MIS. Feedback suggs#htat these presentations provide prospective studetits information needed to make a
more-educated decision when selecting a major.

IV. Retention

Retention of AIS members is done at two levels. AIS officéesnpt to schedule companies with which
members dese to start their careerdor the weekly corporate presentation series and they assist in providing
professional deelopment activities and conveying the value of these activities to membkraddition, the affinity
groups provide a more personal feel thatimpossible to mimic in a 4gfkrson lecture hall.

A. Women in IT
WIT is dedicated to the advancement of women in the IT. #WId waoks with members to developtdueprint
for success, then provides programsd voluneer opportunities to execute thaian. The affinity group meetsor
activities including professional development, social and business ahilspmmunity serice
\AI I T and outreach. This yeaWIT hosted several meetings with corporate executives, joint meetings
with CMISSand social interactions including cookouts, luncheons, aoffee gatherings
WOMEN IN Additionally, Wiwrote and produced a Women in Technology videathlaced in the 2015
TECHNOLOGY AIS Student Competition. This video is available for other universities and groups to use to
recruit women in MIS programs.
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B. Capstone Minority IS Society

CMISS idedicated to increasing ethnic and racial diversity in theéel &nd improving the
overall academic and social wbking of members through professional development and
mentorship programs. CMISIssts events geared towards recruiting and retaining
underrepresented groupsThis year CMISS sponsorddfo sessionavith alumnifrom, PwC,
P&G,Verizon, Walmartand State Farm CMISS alssponsored Mocknterview workshops,
Career Fair prepessionsand novie nights.

C. Information Technology Society
ITS is dedicated to continuing the WAL { LINE 3 NJ Y Qeise @ deiminuatiNgs | y
the major continuestogrod LIARf 8 @ L¢{ K2ada az20Alt S@Syida
LIN2Z 3NJ YQ&a & i NPy 3Tha &ghts Slso pravid©sbpontudiyes far enembers and
faculty to interact in an informal environmeniTS holds BBQs before home football games,
Welcome Back Events the begiming of semesters, andowling parties that almost all AIS
members attend.

D. Lesbian, Gay, Bisexual, and Transgender (LGBT)
The Lesbian, Gay, Bisexual, and Transgeaffiaity group was formed

in $ring 2014 toserve as a supportive and professional network for lesbian,

gay, bisexual, transgender, and allied members while fostering a sense of

pride in and commitment tohe UAAIS chapter. The group also provides
networking sesions to meet other members, alumni, and corporate sponsors to dismug share experiences from
the workplace. This year LBGT organized dinner socials and professional developmerdaewatitas ceéponsored
chapterwide social events.

E. Intramural Sports
To get to know one another, UAISmembers are active in the UA Intramural sports
f SF3dzSa AyOfdzRRAy3I F22G0lttX a2008SNE az2fdolttX FyR ol aj
responsible for recruiting members to play and to schedule compestidiis activity builds
bonds used later by course project teams and builds a network actogster members in
different years of the MIS program.

F. Veterans in Business

The Veterans iBusiness (ViBffinity group was formed in Haof 2014 as a
professional development initiative to help military veterans transition successfully
from military service into professional business organizatidhgmission is to be the
link between employers and student veterans studying businessaaind te pilot
yeaQa | Ol A Celldf AeBvarkingahy piokessibnal developmertvents For
example, during the Spring semestarpartner and several associates from EY came to
an event to share their experiences as veterans in the business world and to offer
insight for incorpaating military experience oresumes.
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